
More than 2,000 exhibitors from 41
countries have registered for EMO

2007, to be held in Hanover, Germany,
from 17-22 September. EMO is the major
European manufacturing technology
show and is globally significant. “Most
manufacturing novelties experience their
first public unveiling at an EMO,” the
organiser claims, and visitor numbers of
around 160,000 are anticipated.

The exhibition this year occupies
176,283 m2 of exhibition space (as at
June), which is almost 10 per cent more
booked area than for the previous
biennial EMO in 2005.

“2007 will go down as one of the
biggest events ever in the 30-year history
of EMO Hanover,” said Dr Detlev
Elsinghorst, general commissioner of
EMO Hanover 2007, speaking at the end
of June. And he added that he is
convinced that this year's EMO “will top
the previous event in terms of size,

diversity, and international flair”. 
Around 60 per cent of the exhibitors

are from abroad – including some 30 UK
companies – with Asian manufacturers in
particular a prominent element, having
expanded in number by 20 per cent and
increased their floor space by 30 per cent
since 2005. Eastern Europe has also taken
30 per cent more space. The largest
national contingents are from Germany,
Italy, Taiwan, Switzerland and Japan.

GLOBAL GROWTH
And the business environment is
favourable. “In 2006, global production
output reached €47.3 billion, up 10 per
cent on the previous year, and the third
successive year of growth. There are no
indications of a slowdown at present,”
said Helmut von Monschaw, executive
director of the VDW (German Machine
Tool Builders' Association). “On the
contrary: the high level of orders, the

expanding investments in plant and
equipment worldwide, and the resultant
dynamic worldwide demand for machine
tools are fuelling further growth. The
pundits have accordingly upgraded their
prediction to 8 per cent. At the beginning
of this year, the expectation was still a
mere 5 per cent.”

EMO host nation Germany has been a
major beneficiary of this demand.
Beginning at a high level, orders rose by
another 44 per cent during the first four
months of 2007. Domestic demand grew
by 36 per cent; orders from abroad by 50
per cent. In a historical context, this is the
highest order volume ever to have been
booked by the sector, reports VDW.
German deliveries to the world's 15 most
important markets showed double-figure
rises. Besides China (German exports up
19 per cent in the first quarter of 2007),
export growth was particularly notable to
Mexico, Poland, Belgium and Spain. The
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UK market buoyant

In the first quarter of this year, UK imports
of machine tools increased by 9.7 per cent
to £148.5 million (41 per cent higher than
the Q1 2006), reports the Manufacturing
Technologies Asociation. European Union
suppliers led the way, with arrivals worth
double that of Q1 2006 – a large shipment
of CNC presses from Germany, accounts
for around £20 million of the total,
however.

At the same time, exports of machine
tools were worth £108.1 million, a fall of
18.3 per cent from the near record high

level registered at the end of 2006 (this
total is 4.9 per cent lower than the Q1
2006). However, the high level in the
previous quarter was also driven by some
one-off shipments to the USA, so this is
not a completely true comparison, says
MTA.

Exports, especially to countries in
Central and Eastern Europe, increased
compared to the same period in 2006 –
deliveries to the Czech Republic nearly
doubled and Poland saw an increase of 75
per cent. Exports to the rest of the world

fell by 11 per cent, although there were
some exceptions to this trend, including a
quadrupling of exports to South Korea and
an increase of 76 per cent to India.

MTA forecasts that there will be
continued growth in demand for machine
tools through 2007, with the UK market
expected to be 12 per cent higher than in
2006. While this is slower than the growth
rate in 2006 (29 per cent), the combined
effect of these two years will take the
market back to around the level last seen
in 2000.
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emerging markets of Russia, India and
Turkey are also progressing markedly,
says VDW.

Exports to the UK saw a 52 per cent
rise in 2006 to €316 million, a clear
indication of the buoyant demand
currently felt in this country (see box).

But the German market is not closed
to competition, notes VDW. Total imports

were up by 33 per cent in the first
quarter of 2007 and, with the exception
of the Czech Republic, all countries saw
double-digit growth.

This buoyant demand is bound to
drive innovation, but while individual
companies will be displaying their very
latest innovations, there will also be new
‘buzz’ phrases heard, says EMO’s
organiser. These include mutable
machine tools (which Machinery takes to
mean flexible/changeable), life-cycle

monitoring systems, micro-machining
or simulation systems.

Researchers and companies are
working “flat out on topics such as
these, many of them within the
scope of Manufuture

(www.manufuture.org), the EU
research platform for the present

decade”. The results of these projects will

be seen at this and future EMO events, it
is said. ‘Manufuture – a Vision for 2020’
has the aim of strengthening EU
manufacturing competitiveness in a
knowledge-driven economy.

Another EU project getting an EMO
outing will be NEXT – Next Generation
Production Systems – led by Spain’s
Fatronik technology organisation

(www.fatronik.com). NEXT
includes five streams of
activity – Green Machines;
User centric autonomous
machine tools; Manufacturing
breakthrough; New Business
Concepts; New training and
dissemination methods.

With little profile in the UK
outside of academia, it seems, a far better
understanding of how Europe is
supporting the production technology
sector and what is potentially in store
should be delivered by EMO.

In the following pages, Machinery
gives a snapshot of exhibitor innovations,
highlighting new launches (there will be
many previously launched machines, too)
and we will identify latest technology
themes following the exhibition, in our
November issue, while also revealing
those technology developments that
suppliers held back for the show.■■
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Engineer recruitment in Germany

Germany has always been held up as a model for encouraging youngsters into
engineering and subsequently training them. It comes as something of a surprise,
then, to see that at EMO there is an initiative to encourage more youngsters to
consider mechanical engineering as a career option. Under the banner
‘Mechanical Engineer – Job with Power’, the VDW and the DMG Trainings-
Akademie in Bielefeld (DMG is the sales organisation of Gildemeister
AG) are mounting a ‘special youth show’ at the trade fair. In fact, it
is the fourth time they have done so, and some 8,500
youngsters took up the VDW's invitation to attend EMO’
Hanover 2005.

“Hardly a day passes at present without the media
issuing warnings to ‘mind the gap’ in engineers that looms
ahead, and pointing to the detrimental effect the shortage
of engineers and qualified staff will have on economic
growth. Hoping to help turn the tide, the German machine
tool sector is organising a special event,” says the event
organiser. 
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